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Abstract

UK business practices demonstrate their combined consideration of
environmental protection, economic growth and social well-being in
terms of sustainable development. The study explored the theoretical
basis of sustainable development, including its definition, the three
pillars, and the international framework and objectives. How can UK
companies implement the principles of sustainable development through
strategies such as energy use optimization, circular economy promotion,
social responsibility promotion and supply chain management to reduce
their environmental impact while promoting social and economic
progress. The case study highlights the leadership of Unilever and Tesco
in the implementation of a sustainable strategy, showing the prospective
and practical application of sustainability in UK business practice.

Keywords: Sustainable development, UK business practice,
environmental protection
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